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AH&LA STATEMENT IN SUPPORT OF CHANGE IN ACA FULL-
TIME EMPLOYEE DEFINITION 

  
Urges Ways and Means Committee to pass Save American Workers Act 

  
Washington, D.C. – February 4, 2014 - The American Hotel & Lodging Association (AH&LA), the sole 
national association representing all segments of the 1.8 million-employee lodging industry, issued the 
following statement in advance of today’s markup of The Save American Workers Act (H.R. 2575) by the 
House Ways and Means Committee: 
  
“One of the lodging industry’s top priorities is ensuring changes are made to the Affordable Care Act 
(ACA) to make it more workable for hoteliers and their employees,” said Katherine Lugar, AH&LA 
president/CEO.  “Among these, the lodging industry is seeking a much-needed change in the ACA’s 
current definition of a full-time employee as one who works 30 hours per week.  In its current form, the 
definition results in workforce disruptions and prevents employees from maintaining flexible work 
schedules, ultimately impacting the bottom line of hotels and their ability to serve their guests.  The 
Save American Workers Act, introduced by Congressman Todd Young and under consideration later this 
morning by the House Ways and Means Committee, changes the definition of full-time to 40 hours and 
is an important first step in correcting this flaw in the ACA.  It provides much-needed stability for hotels, 
inns, and resorts, and allows this industry to continue as a driver of economic growth.  We thank 
Congressman Young for introducing this bill and urge passage by the Ways and Means Committee.”  
  
  
  

# # # 
  

Serving the hospitality industry for more than a century, the American Hotel & Lodging Association (AH&LA) is the 
sole national association representing all segments of the 1.8 million-employee U.S. lodging industry, including 
hotel owners, REITs, chains, franchisees, management companies, independent properties, state hotel associations, 
and industry suppliers. Headquartered in Washington, D.C., AH&LA provides focused advocacy, communications 
support, and educational resources for an industry generating $155.5 billion in annual sales from 4.9 million 
guestrooms. 
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